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Abstract 
Indonesia's economy in the past year has indeed been in trouble due to the pandemic. Right after the 

Government announced the positive for Covid 19 in Indonesia on March 2 2019, the Indonesian 

economy experienced a downturn throughout 2020 due to the implementation of the PSBB due to the 

pandemic. According to Kompas, Wednesday 27 January 2021, household consumption in 2019 

contributed up to 57 percent of economic growth, while throughout 2020 the pandemic caused millions 

of workers to lose their jobs or experience a decrease in income. The PSBB policy to prevent the spread 

of the Covid-19 pandemic resulted in limited mobility and community activities which resulted in a 

decrease in domestic demand. MSMEs are present as a means of improving the economy of the poor, 

namely by expanding employment and absorbing labor so that MSMEs can become an alternative 

means in order to move the wheels of the people's economy. In addition, MSMEs are able to play a role 

as a means of increasing foreign exchange, because the MSME market is not only domestic but also 

abroad. 

Keywords: Reliability, Usefulness, Service, Satisfaction, Positive Impression 

 

REFERENCE 

Arikunto, Suharsimi. (2012). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta: PT Rineka Cipta. 

Assegaf, M. (2009). Pengaruh Kualitas Pelayanan Terhadap Kepuasan Pelanggan Perusahaan 

Penerbangan PT. Garuda Di Kota Sea,arang. Jurnal Ekonomi Bisnis, Vol 10 No 2.   

Giardo, dkk. (2017). Pengaruh Kualitas Produk Terhadap Keputusan Pembelian Dan Dampaknya 

Terhadap Kepuasan Konsumen. Jurnal Administrasi Bisnis (JAB): Vol 48, No. 1. 

Hadion, dkk. (2020). Manajemn Pemasaran Di Era Globalisasi. Banyumas: CV. Pena Persada. 

Herlina, Y. (2020). Pengaruh Harga Dan Kualitas Produk Terhadap Keputusan Pembelian Konsumen 

Muslim Pada Makanan Cepat Saji (Studi Kaus California Fried Chicken Jamtos). Jambi: UIN Sulthan 

Thaha Saifuddin. 

Joshua, D & Padmalia, M. (2016). Pengaruh Kualitas Produk Dan Harga Terhadap Keputusan 

Pembelian Konsumen. Jurnal Enterpreneur dan Enterpreneurship. Vol 5 No 1. 

Kotler dan Amstrong. (2008). Prinsip-Prinsip Pemasaran, Jilid 1 Edisi Kedua belas. Jakarta: Erlangga. 

Kotler dan Amstrong. (2017). Pemasaran, Edisi pertama. Salemba Empat. Jakarta 

Kotler & Amstrong.  (2015). “Marketing an Introducing Prentice Hall twelfth edition” , England : 

Pearson Education, Inc 

Kotler, Philip and Kevin Lane Keller. (2016). Marketing Management 15th. Global Edition Pearson 

Education Inc. 

Kotler, Philip dan Gary Amstrong. (2018). Principles of Marketing. Edisi 15 Global Edition. Pearson. 

  

  


