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Abstract 
Product is an item/service that can be offered, marketed, traded to consumers to fulfill their needs or 

desires of consumers. Another definition, Product is anything that can be offered to the market to get 

attention, purchased, used or consumed and which can satisfy a want or need. Product quality is a type 

of product with advantages that can be offered to customers. Product quality is the ability of a product 

to carry out its functions including durability, reliability, accuracy, ease of operation and repair as well 

as other valuable attributes. 

Keywords: Selling around, Offering products, Be friendly, Cheap, Tasty 

  

REFERENCE 

Anggranei, F. N. (2020). REALITAS KOMPETENSI GURU PASCA SERTIFIKASI. SCIENTIFIC 

JOURNAL OF REFLECTION: Economic, Accounting, Management and Business, 3(4), 331-340. 

Angipora Marius P. “Dasar-Dasar Pemasaran”, PT. Raja Grafindo Persada, Jakarta, 2012. 

Arikunto, Suharsimi, “Prosedur Penelitian Suatu Pendekatan Praktek”, PT. Rineka Cipta, Jakarta, 2012. 

Astuti, Dwi, Yetti. 2014. “Analisis Kualitas Produk Terhadap Keputusan Pembelian produk Sanqua”. 

Skripsi Manajemen Fakultas Ekonomi, Universitas Diponogoro. 

David W.Craven “Strategic Marketing”, Mc-Graw Hill International, 2014. 

Dharmmesta, Basu Swastha, Handoko, T. Hani. 2013. “Manajemen Pemasaran Analisis Prilaku 

Konsumen”. Edisi Pertama. BPFE, Yogyakarta. 

G.R. Terry, & Rue, Leslie W. Rue, “Dasar-dasar Manajemen”, Bumi Aksara, Jakarta 2013. 

Ghozali, Imam, “Aplikasi Analisis Multivariate dengan Program SPSS”, Edisi Kelima, Badan Penerbit 

Undip, Semarang, 2011 

Griffin, Jill. 2012. “Customer Loyalty: How to Earn It, How to Keep It”. Simon and Chuster. Inc. New 

York. 

Harras, H., Sugiarti, E., & Wahyudi, W. (2020). Kajian Manajemen Sumber Daya Manusia Untuk 

Mahasiswa.  

  

  

  

  


