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Abstract

Product is an item/service that can be offered, marketed, traded to consumers to fulfill their needs or
desires of consumers. Another definition, Product is anything that can be offered to the market to get
attention, purchased, used or consumed and which can satisfy a want or need. Product quality is a type
of product with advantages that can be offered to customers. Product quality is the ability of a product
to carry out its functions including durability, reliability, accuracy, ease of operation and repair as well
as other valuable attributes.
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