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Abstract 
The main key to realizing the success of a business is the ability of a business to respond to changes 

and competition that occurs, where this is very dependent on the ability of a business to respond to the 

wishes of its customers so that customers have a sense of trust and get satisfaction with the products 

provided. Satisfaction of customer loyalty can be realized if customer satisfaction is achieved and one 

way to achieve this satisfaction is if the company can provide good quality service so that it instills trust 

in customers. 
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