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Abstract 
In a pandemic situation, small, micro and ultra-micro business groups are most vulnerable to being 

affected. The most affected business sector, especially in the food and beverage sector, is because 

people feel it is risky to buy food from restaurants and choose to cook their own food in order to maintain 

health and save household expenses. The social distancing guidelines implemented by the respective 

governments and health departments have resulted in changing patterns in society resulting in the 

closure of schools and businesses and leaving the public at a loss to face an unprecedented level of 

change. Food entrepreneurs who don't know how to promote and sell on online platforms feel the most 

impact from this pandemic. business owners must force themselves to switch marketing, promotion and 

transaction strategies from conventional to digital. 

Keywords: Economic resilience, Street vendors, Purchasing power, Pandemic, Economic recovery 

  

REFERENCE 

Wahyudi, W. (2018). The Influence of Emotional Intelligence, Competence and Work Environment on 

Teacher Performance of SMP Kemala Bhayangkari Jakarta. SCIENTIFIC JOURNAL OF 

REFLECTION: Economic, Accounting, Management and Business, 1(2), 211-220. 

Kalakota, R., & Whinston, A. (1997). Electronic commerce : a manager’s. Harlow:  Addison-Wesley.  

Kementerian Koperasi dan UKM Republik Indonesia. (2020). Cooperative (April ed.).  Jakarta: 

KEMENTERIAN KOPERASI DAN UKM REPUBLIK INDONESIA.  Retrieved 1 3, 2021, from  

http://www.depkop.go.id/uploads/laporan/1592638534_Cooperative%20April%  

Kennedy, C. (2017). Social Media - The Art of Marketing on YouTube, Facebook, Twitter,  and 

Instagram. WE CANT BE BEAT LLC.   

Komalasari, R. (2020). Manfaat Teknologi Informasi dan Komunikasi di Masa Pandemi  Covid 19. 

TEMATIK - Jurnal Teknologi Informasi Dan Komunikasi, 7(1), 38-50.  

doi:https://doi.org/10.38204/tematik.v7i1.369. 

Moleong, L. J. (2000). Metodologi Penelitian Kualitatif. Bandung: PT. Rosdakarya.  Park, C. W., 

Eisingerich, A., & Pol, G. (2013, 10 22). MIT Sloan Management Review.  Retrieved from 

https://sloanreview.mit.edu/article/the-power-of-a-good-logo/  Saravanakumar, M., & Lakshmi, T. 

(2012). Social media marketing. Life science journal,  9(4), 1-7. 

  

 

  

  


