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Abstract

Barbershop appears to be a trend in the field of men's hairstyles and business today. Unlike the usual
salons and barbershops, Barbershops appear with a more modern impression and concept compared to
regular barbershops and are more masculine than salons. Not only that, in terms of services offered in
general. Barbershops do not only offer hair cutting services, but also offer other services such as hair
washing, massage, hair color, and mustache/beard cutting as a complementary service that differentiates
them from ordinary haircuts. Barbershops are one of the top choices for men who want to shave their
hair in a more trendy style in the hands of people who are considered more proficient. In terms of
meeting consumer needs, the Barberman's or barber's ability to process various hairstyles is one of the
Barbershop's added values in meeting consumer needs.

Keywords: Barber business, quality of shaving, friendliness of service, convenience of place, price

REFERENCE

Mullins, John, W. dan Walker, Jr Orville, C. 2013. Marketing Management: A Strategic Decision-
Making Approach, 8th Edition, McGraw-Hill: International Edition.

Rusilowati, U., & Wahyudi, W. (2020, March). The Significance of Educator Certification in
Developing Pedagogy, Personality, Social and Professional Competencies. In 2nd Social and
Humaniora Research Symposium (SoRes 2019) (pp. 446-451). Atlantis Press.

Saputra, Erich Fajar. 2017. Analisis Pengaruh Harga, Kualitas Pelayanan, Dan Store Atmosphere
Terhadap Kepuasan Pelanggan Shine Barbershop Di Kabupaten Tulungagung. Simki-Economic Vol.
01 No. 05 Tahun 2017 ISSN: Bbbb-Bbbb

Sugiono 2015. Metode Penelitian Kuantitatif, Kualitatif Dan R&D. Bandung: Alfa Beta.

Sunyoto, Danang. 2013. Teori, Kuesioner & Analisis Data Untuk Pemasaran dan Perilaku Konsumen.
Yogyakarta: Graha lImu.

Swastha dan Sukotjo. 2010. Pengantar Bisnis Modern edisi 3. Liberty: Yogyakarta.

Tjiptono, Fandy. 2015. Pemasaran Jasa Prinsip Penelitian Penerapan. Yogyakarta: Penerbit Andi.
Wahyu, W., & Salam, R. (2020). KOMITMEN ORGANISASI (Kajian: Manajemen Sumber Daya
Manusia).

39



